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The Potential Effects of Green Egyptian Hotels
Orientation towards Sustainable Marketing on
Marketing Performance

Abstract

The orientation of sustainable marketing practices is one of
the modern marketing trends, especially in light of the
world's interest in sustainable development in recent times
and its focal role for each customer, society, and hotel
organzations. Accordingly, this research highlights the
potential effects of green Egyptian hotels’ orientation
towards sustainable marketing practices (strategic
integration, socialtal participation and ethical capabilities)
on marketing performance (marketing productivity, brand
equity and customer impact). This paper was applied to 158
of marketing and sales directors in some green-oriented
hotels in ElI Gouna and Sharm EIl Sheikh. Using an online
questionnaire, the main data was collected and then
analyzed using SPSS v.26 software. This research reached a
set of results, among these: there is a positive impact of
sustainable marketing practices in improving marketing
performance (marketing productivity and brand equity).
Otherwise, the results proved that there is a relationship
between these practices and customer impact was not
achieved. Based on these findings, this paper presents a
wide set of theoretical and practical implications to
academics and practitioners in the hospitality industry.
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